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A New Generation and New Technology: Exploring the Relationship Among Business and Management Students

This paper explores students’ needs in the light of generational changes, and connects these with the technology that they use from day to day.  In particular it is concerned with identifying the type of technological tools with which members of the current generation of students  - typically those born since 1982, the age group identified by Howe and Strauss (1999) as ‘millennials’ – feel most comfortable, and how these can be applied to learning and teaching in higher education. It reports on research to be carried out during the autumn of 2007 as part of a project to understand better these students’ experiences.
Focus groups (Litosseliti, 2003) are adopted as a forum to investigate students’ experiences with, and responses to, information and communication technology.  Following the principles of action research the results are used to determine possible future approaches to learning and teaching.   The issues are related to the concept of information literacy, partly by investigating what skills students need to learn and develop, in order to reap benefits from the available technology, and partly by considering how these skills can be built upon by students, and how best practice can be shared.  The principles discussed by Rich and Brown (2006) are applied regarding the development of information literacy.
There is already a considerable literature on differing attitudes to technology among young people (and the effects on educators (Hill, 2002).  Much of this is about American experiences and the research reported in this paper explores the scope for investigating these issues in British higher education.  The notion that students and educators typically have different temperaments is not new, but the way that these differences are changing is investigated.
The cohort participating in focus groups includes both full-time and part-time students.  While all are studying in the UK, they come from many different parts of the world.  This diversity is characteristic of business and management students in the UK and should enhance the relevance of the findings from focus group work.  These should be of broader interest across the higher education sector.
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